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ABSTRAK 
 
Penentu Niat Beli Produk Ramah Lingkungan  
(Studi pada Produk AC Ramah Lingkungan di Wilayah kota Surakarta) 
 
ALFI ABRAR TIFANI 
F0211007 
Isu pemanasan global telah menjadi pembahasan komunitas 
internasional. Sejak beberapa dekade terakhir kesadaran masyarakat dunia akan 
pentingnya pelestarian lingkungan semakin meningkat, kondisi ini cukup 
memaksa konsumen untuk lebih peduli terhadap fenomena alam yang terjadi. 
Salah satu caranya dengan menggunakan produk yang ramah lingkungan dalam 
penelitian ini berfokus pada produk ac ramah lingkungan (non-cfc). Disisi lain 
penyedia teknologi juga dituntut untuk memfasilitasi usaha masyarakat terkait 
pelestraian lingkungan. Oleh karena itu tujuan penelitian ini adalah untuk 
menganalisis peran pengetahuan produk, terhadap hubungan antara presepsi 
risiko, presepsi nilai, pada sikap dan niat beli konsumen terhadap produk ac 
ramah lingkungan.  
Populasi penelitian ini adalah masyarakat di kota Surakarta. Sampel 
diambil sebanyak 150 masyarakat di kota Surakarta dengan usia diatas 20 tahun 
dan berpenghasilan mandiri dengan teknik purposive sampling dan data primer 
diperoleh dari kuesioner. Data yang diperoleh diuji dengan analisis deskriptif, dan 
uji hipotesis menggunakan software Partial Least Squaren (PLS). 
Hasil pengujian menunjukkan bahwa presepsi risko berpengaruh negatif 
pada sikap terhadap pembelian produk ramah ac ramah lingkungan, kemudian 
terdapat prespsi nilai pada sikap terhadap niat beli produk tersebut, dan terdapat 
pengaruh sikap terhadap niat beli produk ac ramah lingkungan. Namun tidak 
terdapat interaksi hubungan pengetahuan produk pada sikap konsumen 
terhadap niat beli produk ramah lingkungan 
Kata Kunci: Presepsi Risiko, Presepsi Nilai, Sikap, Pengetahuan Produk, dan 
Niat Beli produk ramah lingkungan 
 
 
 
	  ABSTRACT 
DETERMINANT FACTORS OF INTENTION TO PURCHASE 
ENVIRONMNETALLY FRIENDLY PRODUCT  
((Study towards Environmentally Friendly Air Conditioner Product in Solo 
citizens)  
 
ALFI ABRAR TIFANI 
F0211032 
The global warming has become the topical issue among the 
international community. Since the last few decades, people awareness on 
the importance of environmental reservation keep increasing. This 
condition leads the people to be more concerned on the occurring natural 
phenomena. One of the ways is by using the environmentally friendly 
products, that in this research, the researcher is more focusing on the 
environmentally friendly Air Conditioner (AC) product, or the non-  
Chlorofluorocarbon (non - CFC) AC. On the other hand, the technology 
providers are required to facilitate the people concern in preserving the 
environment. Therefore, the purpose of this research is to analyze the roles 
of product knowledge in the correlation between the perceived risk and 
perceived value toward the consumer attitude and purchase intention to 
buy the environmentally friendly AC product. 
The research population in this research is the citizens in Kota 
Surakarta. The sample was taken from the 150 citizens of Kota Surakarta 
with the independent income and the age range of above twenty years old. 
The technique used in this research is the purposive sampling technique 
and the primary data was obtained from the questionnaire. The obtained 
data was examined by using the descriptive analysis, and the hypothesis 
testing was using the Partial Least Squaren (PLS) software.  
The test result shows that the risk perception is negatively 
influencing the attitude towards the consumer purchase intention to buy 
the environmentally friendly AC product. The result also shows that there is 
the perceived value towards the consumer attitude and purchase intention, 
and there is an influence of consumer behavior towards the purchase 
intention to buy the environmentally friendly AC product. The other result 
also show there is no the product knowledge relationship towards the 
consumer attitude to purchase intention 
Key words: Percieved Risk, Percieved Value, Attitude , Product Knowledge, 
and Green Purchase Intention 
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